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Appendix S1: Full methodology
Searches
Search terms were tested for the extent to which they provided related and meaningful results in
SciVerse’s Scopus (www.scopus.com), Thomson Reuter’s Web of Knowledge
(www.webofknowledge.com) and Google Scholar (scholar.google.co.uk). The search strings are
given in Table 1. Search strings included a combination of population synonyms (those relating
to animals), intervention synonyms (those relating to images), effect synonyms (those relating to
measurable changes), and discipline terms (those relating to conservation).

The following bibliographic databases were searched on 18/05/18 for publications: Scopus and
Web of Knowledge. Both databases cover natural and social sciences, and Scopus is the
largest abstract and citation database of peer-reviewed literature. Searches were only
undertaken in English and were not restricted by publication date. The search strings were used
to search titles, abstracts and keywords in Scopus, and to search the field code “Topic” which
includes title, abstract and keywords in Web of Knowledge. The reference manager Mendeley
was used to manage the full text documents (Elsevier 2016).

Bibliographic databases may not always have research published in the last 6 months and do
not contain grey literature (research produced by organisations outside of the traditional
academic publishing channels), so Google Scholar was also searched. Due to limitations of
advanced searching on this platform, simple search strings such as ‘animal photo behaviour OR
behavior’’ had to be used. ‘AND’ operators were not necessary as Google Scholar applies them
by default. The first 100 search results for each search were reviewed online. Only published
reports and studies are indexed in the selected online databases, so any “inhouse” reports
commissioned by non-governmental environmental were likely inaccessible. In addition, we sent

a callout to approximately 250 members of the Society for Conservation Biology Conservation
Marketing and Engagement, and Social Science Working Groups via email, and 2685 followers
on Twitter.

Article screening
Once the articles captured through the searches were compiled and duplicates removed, the
titles and abstracts were screened and categorised according to the inclusion criteria (Table 3).
Where there was doubt about whether or not an article met the inclusion criteria, it was retained
for assessment during the full text screening. Screening was carried out using Abstrackr
(http://abstrackr.cebm.brown.edu), an online screening program for systematic reviewers
(Wallace et al., 2012).

Once documents had been screened on the basis of their titles and abstracts, all reasonable
efforts were made to obtain full text electronic or paper copies of the documents, including
emailing corresponding authors. Articles which had passed the title and abstract screening but
for which we were unable to obtain full text copies were excluded, although this was only one
study from 1980 (Shuttleworth, 1980). We then used snowball sampling to identify further
relevant studies in the bibliographies of the articles returned from our database search during
the full-text screening.
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